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Digital Entrepreneurship /

Student Learning Qutcomes:

By the end of this chapter, you will be able to:

® Explain the significance of legal compliance and ethical practices in digital
entrepreneurship.

®  Identify and describe key data privacy laws.

®  Apply ethical decision-making to resolve conflicts of interest and ensure fairness in
business operations.

®  Recognize responsible marketing practices and explain the necessity of truthful
advertising and obtaining user consent for targeted marketing,

®  Use structured problem-solving methods, such as root cause analysis and SWOT
analysis. to address business challenges. =

®  Explain the concept of data-driven marketing., includ_ﬁgg}-xsegﬂn_gﬂ!ﬁﬁhsurable goals.
defining Key Performance Indicators (KRls), using analytics tools. and measuring
Return on Investment (ROI). 2B WY

® Describe the role of Eustomen Rt\l:hitmship Management (CRM) systems in
building Iung-lermﬁc_yE'Q\p#;é't_lrdj:ﬁffy through personalized communication and

. loyalty programs. gf?;_l N U5

® Explain hﬁwl n(“ rketing automation tools can improve efficiency, reduce

operational costs, and expand customer reach.
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Long Questions prepared in the light of new Exomination Techniques
(Knowledge, Understanding, Application, Analytical & Conceptuat)

Q. Explain the core concept of digitel Entrepreneurship?

Ans: This chapter provides an understanding of the legal, «thical) and Strategic skills that
are important to operate a successful di_gila};hujﬁ;tpsﬁﬁ[ fiexplains how entrepreneurs can
comply with relevant data privacy laws, su¢h \as Pakistan’s Data Protection Bill, the.
General Data Protection Rég"-“'!‘?ﬁﬂ'q“‘:(ﬁbpk}.‘ and the Children's Online Privacy
Protection Act (COPPA - M7 furthér ouitlines the principles of ethical decision-making,
conflict of interest ._mﬂni%t‘m: and balancing profitability with customer wel fare.

The chapter-also examines the role of digital ethics in promoting safe and
respectful online environments for both businesses and customers. Strategic marketing
concepts, including data-driven decision-making, customer relationship management
(CRM), competitive analysis, and marketing automation, are discussed with practical
examples. By the end of this chapter, you will have the knowledge and skills to make
informed, responsible, and strategic business decisions in the digital age.




From Basic to Advanced Entrepreneursiip HN
Q.1. Define Entrepreneurship and_HWritf |
Ans: AR L
Entreprencurship l?,lmfpr&ﬁsgrw é%.igning, launching. and-managing a business
to create value. NASE
Economic Growth:

Entrepreneurship tells how it drives economic growth, generates employment
opportunities.
Innovations:

Entrepreneurship also introduces innovations that improve everyday life.
Digital tools:

Entrepreneurship also introduced to fundamental digital tools. such as social media
platforms, e-commerce websites, and market research applications, that enable
entrepreneurs to connect with customers and manage their operations effectively.

0.2. Define Advance Entrepreneurship concepts? _
An‘s: F = |: f_ll;-'\'lr"' '-Hl'rﬁ{:"l, o lv,.
: =i __'51 7 li.:' (¢ Hﬁ\j\h "l N [ /
We build upon that f-:]urmg(l@in’ q‘&@}t \advanced skills required in the
5 : : PRIV e
competitive digital bus}’ﬁﬁﬁ%ﬂi- u‘,l\:nk ese include:
Legal Compliance: NN S
Legal compliance, to ensure a business operates within the law: regulatory

awarencss, to keep pace with changing rules and industry requirements.
Ethical framework:

Ethical frameworks, structured problem-solving, to address challenges effectively.
Strategic Marketing:

Strategic marketing, to strengthen a business's presence and relationship with its
customers.

These skills matter because today's entrepreneurs are expected to protect their

intellectual property, respect customer rights, safeguard data pr?yacyﬁ_%ngtﬁﬁainmin the
AN E O
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trust of their community. i Wreans
Problem-Solving and Adaptability

Q.3. What are the challenges/does today's entrepreneurship face? Explain.

Ans: QYR ™

In the business world, challenges can appear at any time. These may include losing
customers, facing new competitors, or changes in technology. Successful entrepreneurs
do not give up when faced with difficulties. Instead, they use a clear methed to
understand the problem, find its main cause, and take effective steps to solve it. They
also stay flexible and ready to change when conditions demand it.
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alysis and SWOT
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*.4. What is structured problem suhlnu?ﬁ,ﬁxp!ajnﬁapqggg

Analysis? 02 \11 \ TN
Ans: oW\ | P

Structured prob| snig\] H‘ -Wzéns using a step-by-step approach to identify a
problem, understand'Why it is happening, and decide the best solution. This avoids
guesswork and ﬁﬁps prevent the same issue from happening again,

Root Cause Analysis:

Every problem has a main reason behind it, called the root cause. If we only fix the
surface problem, it may return. Root cause analysis helps in finding and addressing the
main reason, so the solution is long-lasting, : :

Example:

If an online shop receives Mmany complaints, the owner should investigate whether
the cause is late delivery, unclear product descriptions, or poor packaging. Once the root
cause is found, it can be corrected. AR
SWOT Analysis: HARHEN lr\',rj_f{;g}hu

SWOT analysis helps businesses understand.theii- cucreAE situation and plan wisely
for the future. SWOT is a simpie tool thaystarids for:.) ~ [
®  Strengths, things the busitiessd. \.,M?Efg., high-quality products).
® s thatineed improvement (e.2., slow customer service).
®  Opportuniti \Chances to grow or improve (e.g., high demand for a new product),
®  Threats, outside factors that can harm the business (e.g., new competitors).

and act quickly turn problems into opportunities for growth,

Q.5. Define Adaptability and Resilience? Explain how to response when market
technology s7
Ans: Adaptability:
Adaptability means being willing and able to change when needed.
Resilience: Resilience means a business can recover quickly after a sgiba}plgﬂ
These two skills help a business in survivingwand fg{qvgngﬂﬁnind fficult times.
Respond to Change in Market or Tech A\ '\'x,i R
The business envimnmcnlg, anges \quij ’“}ﬂéwlcusmmer needs, competitors, or
o ¥ bues

technologies can appear at any s that adapts to these changes has a better
chance of success. A RR] BB
Example: A shop tﬂﬁt%_ﬁhﬂ[shumc delivery when customers prefer online shoppin g
Setbacks Recovery:

Mistakes, failures, or losses can happen in any business. A resilient business
accepts the setback, learns from it, and works harder to improve.
Example: If a bakery receives complaints about taste, it can improve its recipe, test the
New version, and invite customers to try it again.




Some r.)f the world's biggest compames Jrke Nptllm f’auTube d:d not start
the way we know them today. Netflixfi rst remcd ﬂ?bs by mail, and YouTube was
made for video dating. Theyl ﬂq‘gﬁgﬁﬂ their' ideas and bccarnc famous all over the
world. ol .J-.J.I It e

Ethical Business Practices and Digital Ethics

0.6. What is ethical business? Also explain ethical decision making? What
happened when conflict of interest are there?

Ans: _

Ethics in business means following moral principles and doing what is right, fair,
and honest.
Importance:

In the digital age, businesses must ensure that their decisions, marketing, and online
activities respect both the law and customer nghts Ethical pract;cqs bu;fdﬁmgt and help
a business grow in a responsible way. \F N[ \ o
Ethical Decision-Making: \/7f 0 xu U / |

Ethical decision-making \,ahm&.s in business that are fair, honest,
and responsible. It is abuwﬁ}nﬂgg \:» Hght thing, even when it may be easier or more
profitable to choose %

Advantages of Ethlcal Decision Making:

e A business that follows ethical decision-making earns respect and trust from
customers, employees, and the community.

e  Ethical decision-making is not always the easiest path, hul it is the one that helps a
business grow with integrity

e  Keep loyal customers, and maintain a positive image in society.

Conflicts of Interest:
A conflict of interest happens when a person's benefit or relationship can affect

their business decisions. This can lead to unfair treatment or bias.

Example: If a shop owner hires their cousin for a job without giving a chanee to apply to

other skilled people, it's unfair. The fair and elhlca.l wak' is-to, ]qf cchym& prly. check

their skills, and then hire the person who is :1 LR

0.7. Explain the concept of Iialaqtmql’rgm hafr !ﬂnitaT Ethlu:? Describe Responsible
Marketing? 0o

Ans: TR N

A business necés profit to continue operating, but profit must not come from
harming customers or risking their safety. An ethical business charges a fair price, uses
safe and good-quality products, and provides honest information.

Example:

If a business sells food at a high price while using low-quality ingredients, it may
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c€arn more money at first. However, customers Eoﬁeﬁ%ﬂ?ﬁgm@;&& fess su ffers in the
future. Q. AN WO [~
Digital Ethics: S iV 'Eﬂ‘-\@q_\;f&.’iﬁ il

Digital ethics mcan{su\ikgm_'gﬂ\ﬁ‘i'ﬁ'ternet and digital tools responsibly and
respectfully. Busin m}r&é;\ customer information safe, provide accurate details, and
interact poiitelﬂﬁ?ﬂf}%{ Customers also follow rules, treat others with respect, and avoid
harmful actions. Businesses maintain safe online spaces by setting clear rules and taking
quick action against harassment or bullying.

Responsible Marketing:

Responsible marketing means promoting products and services honestly and 'fairiy.
providing customers with correct and complete information, and avoiding false promises.
This approach helps customers make informed decisions and builds trust in the business,
®  Every business advertisement must present truthful and clear information, without

exaggerations or hidden conditions that may mislead customers.
®*  When a business collects personal data of users to show tar gefadvertisements,

businesses must obtain clear permission fror fcﬁffs‘éﬁ’ﬁ explain how the
I

oy Ao
: : : 2!
information will be used. a f_D_ I'rfﬁ;\j ‘xﬁ\j"\,,

e —

Q.8. Define Data Privacy lay g% the key points of “Personal Data Protection
Bill"? oy ﬂ_'\,".jll"vl&\"lﬁ jU
o AR

Ans:: NN

Data privacy laws are rules that protect personal information collected by
businesses, such as names, addresses, phone numbers, or payment details.
Personal Data Protection Bill:
In Pakistan, the Personal Data Protection Bill says that businesses must:
®  Collect only the information they.need.
®  Use the information only for the purpose they explained to the customer.
®  Keep the information safe and do not share it without permission.
Privacy Laws in other countries:
Some other countries also have strong privacy laws, such 35 6N 0
®  General Data Protection Regulation {G_DP to W ﬂie‘; g&:&m'ﬁa\I data of people
in European countries. 0 r;ﬁrf‘ ,\,:"jj-,_}, U
®  Children's Online Privacmt’ﬂm\}%&f(ééﬁpa} to protect the personal data of
children under -I3.ﬂ‘w \ E‘li— AT
These laws @ﬁﬁﬁﬁ‘fbﬂphkismui businesses if they have customers from other
countries because they must follow the rules of those countries as well.
Q.9. What is regulatory awareness? Explain with example.
Ans:
Regulatory awareness means knowing which laws and rules apply to your business
and making sure you follow them.

e
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This involves: Dl ﬂ “’H_J}"ﬁ Ty

Stay Updated: 0, ﬂ\ \

Checking regularly if any lay }a'ch H HJ\": h Hgafﬁ:ct your business.
Compliance Audits: & I“ &

A process where l[}edbgiw& is checked to see if it is following all the required
laws and rules.

Example:

If a school is willing to launch an online portal wheré students can check their
homework. grades, and attendance. To use the portal, students must enter their name. roll
number, and contact details.

The school follows data privacy rules by:

e  Collecting only the information needed for the portal.

. Using the information only for school purposes, such as sending homework updates
or exam schedules.

® _ Protecting the information with passwords so no one else can access it. .~

."
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In 2019, Google and YnuTubq were i' é@ﬁ&%n‘ﬁl lhl.‘.'. USA for breaking
COPPA (Children's Online P'rw fﬁp\;\iﬂn\akc“t‘j rules by collecting personal data
from children without thg ission. This shows how seriously data privacy
laws are enforced -.u.{:-

8.4 Legal Framework and Compliance

Q.10. What is Legal Framework and Compliance? Explain the process to register
your business in Pakistan?

Ans:

Legal Framework & Compliance means the laws and rules a business must follow
to operate legally. It includes regqtenng the business, paying taxes, protecting customer
data, and meeting industry requirements. There are some rules that prevent legal
problems and build market trust for any business. ;
Business Registration in Pakistan: T2\ (& w,,

Starting a business in Pakistan is I"l(}l‘j'l.irS'II a@un m gqqtiii:l a. It alsu needs to

tration makes the business

be made legal by registering it with the, g

official, allows it to work wuhcut ‘%% pro : and helps gain the trust of customers,
banks, and other bUSIﬂﬂSﬁP@\ NI 1

Registration with SE

The Securities and Exchange Commission of Pakistan (SECP) is the main authority
to register any new startup business in Pakssmn The registration process consists of the
following steps:

e  Business Name:
Choose a unique business name and get it approved through the SECP website




using the following LRI
e  Documentation:
Prepare the required do

Association for co ‘\fﬁj\qr%

e  Apply onling;
Get the ('m; cate of Incorporation, which proves that the business is officially
registered.

0.11. Explain processes of obitain NTN, Tax filling and record keeping and industry
specification Regulation?

Ans: Obtain National Tax Number:
he NTN is an identification number for taxpavers in Pakistan. It is issucd by the

\ LoV

/e

t Memorandum and Articles of
rship deed for partnerships.

Federa! Board of Revenue (FBR). Process to obtain an N'TN:
. Apply through the FBR's "Iris” online portal.
o  Provide SECP registration documents, proof of address, dndfbm‘_u activity

details 2 P@L_,

e  Once approved. the NTN allows th @@@%ﬁ accounts. issue invoices.
and mect tax obligations. 0 K(&%

Tax Filing and Record-Ke }é& :
Registered busi ust: -

e  File annual incOme tax returns and. if applicable, monthly sales tax returns,

¢  Keep accurate records of sales. purchases. salaries, and expenscs.

®  Avoid late or incorrect filings. as these can lead to fines or legal actions.

Industry-Specific Regulations:
Some businesses in Pakistan must follow special rules in addition to general

registration and tax requirements.

Q.12. Explain with example all the steps of business registration?

Ans:
Consider two students from your class. Mr. X and Mr. Y want to start an "online
Dook: tare” for students. g 15\_,
I. SECP Registration: They chose a meaning J@bﬁi@m like "E-book
tub" for their business and got it : [LBN website. They submit all

e required documcms ertificate of Incorporation.
Obtaining NTN; WG a National Tax Number (N'TN) through the FBR's
is portal, um% h tf SECP documents, address. and business details.

1 lax Filing: They keep proper records of sales and expenses and file their annual
AN returns on time.

4. [ndustry Rules: As an e-commerce business. they add terms of service. a privacy
policy. and retumn/refund rules to their website to follow Pakistan’s E-Comimerce
Policy rules.

td




Conclusion: x n ﬁ:‘.,) O@@_}E Y
By completing these steps. Mr. X and Ms. f\{:ﬂéf@r}r online bookstore

legally, approved by the government, wh\h’jiwar stworthy for customers and
; ) i

suppliers. T\ Yﬁ‘?\# 5

CONCTITIR: 0T

When we registet’a new business. we need to understand the purpose of above
mentioned documents:

I.  Memorandum of Association: Basic details of a company. like its name. purpose.
and location. '

IL. Articles of Association: Rules for running the company.

M. Partnership Deed: An agreement between two or more people who start a
business together. explaining each person’'s share. role. and responsibilities,

Q.13. Explain contracts in digital business, basic elements of validation and its

importance? %ilqjgﬁﬁ
Ans: e CQ @Y)ﬁw 2D

A contract is a written or spoken “\iﬁ €n two or more people or
organizations that is legally bindin Al w siness, contracts are important because
they set out the terms W&ﬁﬁ% or working together. whether it is with business
partners, suppliers. or customers. They help prevent misunderstandings and pravide legal
protection if a disagreement occurs, '
Basic Elements of a Valid Contract:

For a contract to be valid., it must have: _

®  Offer: One side promises to do something, such as sell a product or provide a
service.
Acceptance: The other side agrees 1o the offer without changes.
Consideration; Something of value is cxchan;::ed. such as money. goods. or

3 _H'I_,__(—‘\
services. | ey @Qjﬁﬁﬂﬁu

®  Legal Purpose: The contract must be about somet m (el

®  Consent: Everyone agrees willingly, withd{'}( ‘ ﬁi\gl;l tricked.

e g : O e LANEED

Importance in Digital Business: wj\} WS
In digital businesses, ¢ ] & signed on paper or clectronically. They are
used for: NF" N

®  FPartnerships, to set clear roles. responsibilities. and how profits will be shared.

®  Suppliers, to fix delivery times, payment terms. and quality standards.

®  Online Transactions, to state terms of service, refund niles, and customer rights
Clear contracts build trust and make business dealings smooth and safe.

P




8.5

Q.14. Explain Intellectual Proper
responsible for registr E}VQ all }RR
Ans: . AR
IPRs are ]éﬁai ngh[s that protect the creations of a person or business. These
creations can include inventions, books, songs, artwork, brand names, or logos. IPR
ensures that no one can use or copy these creations without permission. This protection
encourages people to be creative and helps businesses keep their unique identity.
Registration of Intellectual Property in Pakistan.
The following fundamentals are required to register an intellectual property in
Pakistan:
Trademarks:
Protect brand names, logos, or symbols used to identify goods or services.
e  Apply at the Intellectual Property Organization of Pak Mhlan}
e Apply with the name or logo, d:wggpt_rpg foga%ﬂélﬁ\lﬁ}\;thes and the required fee.
e  Once approved, the tradqma.ﬂ-;.sm rs from using a similar name or logo.

Intell&ctual Prunerty Rights {IPRs)
ain/the nrlumatmns who are

Copyrights: H x\\\ \‘ "“ : W
Protect nn@}\dﬁ{[ﬁ*yﬂﬁe works such as books, songs, computer programs, or
drawings.

Apply to the Copyright (}Fﬁcc under [PO Pakistan.
Send details of the work, proof that you created it, and a copy of the work.
Copyright is given automatically when the work is created, but registration gives
stronger legal protection.
Patents:
Give legal protection to a new product, design, or method that someone has created.
This means only the inventor can make, use, or sell it for a certain time.
e  Apply at the Patent Office under [PO Pakistan.
e  Submit details, drawings, and df:h{..rlp!lﬂns of the mvgnr{ el 1\” v

o
e  (Once approved, only the mvcnm\ can mékk:e..ﬁ HT’ nﬂf; thc invention for a set

period. Of
Protecting Trade Secret? ﬂ?p hig.h‘z Age
& A trade sectﬂ‘\ﬁﬁbaﬁe business information that gives an advantage, such as a
recipe, a fonnula, or a list of customers.
®  heep this information secure, both on paper and in digital form.
[se passwords, encryption, and limit access to authorized people only.

e  Ask employees or partners to sign a Non-Disclosure Agreement (NDA) so they

cannot share the information.
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Think of your business name.and jggu }(&:gl\lﬂ}ﬁ if/the market; make them
original, easy to recognize, and{ eaﬁ.uhhﬂﬂ" ‘A strong trademark not only protects
your identity from bﬂq\gﬁd h\}t also builds customer trust, supports marketing, and

gives your business afasung competitive edge.

8.6 Strategic Marketing and Branding

Q.15. Explain Strategic Marketing & Branding? Also explain Data Driven Marketing?
Ans:

Strategic marketing is the process of planning and carrying out activities to promote
a business in a way that attracts customers and keeps them loyal. In today's digital age,
businesses use data, technology, and customer insights to design better marketing
strategies, strengthen their brand, and build long-term relationsh ipa N
Data-Driven Marketing: SO

Data-driven marketing means makin 'tg\%\&hﬁwnn facts, numbers,
and analysis rather than gucssvm‘l& information from customers,
websites, and sales records t c.ampalgns to grow.

1. Setting Mmu%&ﬁgn% and KPIs (Key Performance Indicators):
Example:

An online clothing store in Lahore sets a target to increase T-shirt sales by 20%
within three months. They track progress using KPIs such as the number of T-shirts sold
each week, website visits, and customer reviews.

2. Using Analytics Tools:
Example:

A Karachi-based bakery uses Google Analytics to see which Facebook ads bring

the most customers to their website. They notice that ads showing cakes for birthdays get

more clicks than general ads, so they focus more on birthday-themed promotions.
3. Measuring ROI (Return on Investment} fl N J fCﬂ\ (’{L} UM
Example: 0 .-l" \{ “;j.\- }
A small bookstore spends BE’\ Y !\fns)fdgnm ads and earns Rs. 25,000 in
sales from those ads. By co hﬁl 2 St f with the profit, they confirm the campaign
was successful and dqq}ﬂ_ﬁji‘e rE:pcat the strategy.
Q.16. Explain Customer Relationship management? Explain How CRM Tools works?
Ans: _

CRM is a way of handling all interactions with customers to build trust and create.
long-term relationships. A good CRM approach helps a business understand its
customers better and serve them in a more personal way. ‘




® How CRM Tools Work? e e L S -J_-'llEfxf:;_'ﬂ-:; =

Example: i (| Lo -
A sports shop in Isrl& ﬁa‘n\uués'}ﬁﬁ'ﬁ CRM 1o store customer names, contact
details, shoe sizes, and uk hase-fistory in one system. When a new sports shoe arrives
in the size a,%ﬁﬂﬁﬁha”y buys. the shop can send them @ quick message or email |
about it. b bl
®  Retaining Customers:
Example:

A coffee shop in Karachi uses a loyalty program where customers get a free drink
after every 10 purchases. They also send personalized emails with the customer's namg
and favorite drink offers. making customers feel valued and more likely to return.

Fg=oN

Figure 8.1: CRM organizes customer data to build lasting relationships. :
E.n?. Explain Customer Relationship Management? Explain How CRM Tools works?
Marketing automation means using special software to handle marketing tasks
automatically, without needing to do each step manually. This helps businesses save
time, work more efficiently, and stay connected with customers.
Examples:
®  Mailchimp can automatically send welcome emails to nEw customers, share special
offers, and post updates on social media. - ;
®*  HubSpot can track customer activity. send follow-up messages, and create reports
on marketing performance. 2 fo:{ik'l (@S>
Benefits for Small Businesses: - G LLR\eLs Y
®  Saves time by handling roui *i{;igm:itai ly.
Reduces costs by low :cin md for extra statf.
Sends limcj\g\,j-t‘ da . 'ﬁf’::'usmmcrs. improving engagement
Helps reach'a Wider audience with less effort
Tracks campaign results 1o see what works best,

A brand is not just a logo; it is the feeling customers have about Your busingss.
Every message, product, and service shapes that feeling.

T g
L
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Multiple Choice Umhuns pr-.;mred in the |lgh| of new Examination Tn{hmques
[Hnuwleﬂgh, Understandmg, Apphcatmn, lnalyrti:nl & Conceptual) /4

8.1 From Basics ta Advanced Entrepreneurship

Why is entrepreneurship is important?
(A) It reduces communication
(B) It creates economic growth and job opportunities

(C) It stops innovation (D) It decreases business activities
Advance concepts of Entrepreneurship are:
(A) Legal compliance (B) Ethical trom work

(C) Strategic Marketing (1) Allofthese _ of)

BEE  Probiem Soiuinq and ﬂfi"i:lai}éh!‘f L

What is the primary goalof '"Root
(A) To fix the surface ndblﬁﬁi quihklf
(B) To find th?n;aiﬂmﬁnsdn behind a problem to prevent it from returning

(C) To ||:lenl‘lfy the competitors of a business

(D) To calculate the total profit of a business

In SWOT analysis, which two factors focus on the internal environment of a
business?

(A) Opportunities and Threats (B) Strengths and Weaknesses

(C) Strengths and Opportunities (D) Weaknesses and Threats

An online store starts offering home delivery because customers no longer
want to visit physical shops. This is an example of:

(A) Root cause analysis (B) Resilience

(C) Adaptability (D) Competitive ﬂnalﬁls
"Threats" in a SWOT analysis are defined as: - h"

(A) Things the business does well . %H} An:at gﬁaj m,*éé ﬂnpnw:.rn-..m
(C) Outside factors that can harrtl fhi: I'fuﬁmc.ﬁ'si. 1, D)

(D) Chances to grow 1he,l&u§m _}k__ﬁ.

Which skill hclp-a r\hpahnem‘i‘ rL'E'uur guickly after a major sethack, such u@s a
loss or fuilunr?- N

(A) Adaptability (B) Resilience (C) Marketing (D) Registration
Why is structured problem-solving better than guesswork?

(A) It is much faster

(B) It helps prevent the same issue from happening again

(C) It requires no effort (D) It always results in higher prices
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11.

12.

13.

14,

15.

16.

17.
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A bakery changes its recipe after receiving cqﬁmglﬂﬂn’?%!@ﬁi}xmm and invites
customers back. This is an exam lel-gl'f:,,iﬁ".- 'H\\. \ L\ \) A
(A) Strategic markn:-tingr_ﬂ-w.H e ﬂ'}“n Jf\iﬁ; %\ Setback recovery and resilience
(C) Data privacy RV Hx:\“ = (D). Conflict of interest
Netflix t%ﬁ%ﬁ by-mail service to a streaming giant is a classic
of\ N V™

example

"(A) Data privacy laws (B) Adopting a unique business name

(C) Adapting to changes in technology/ideas

(D) Intellectual Property Rights

In SWOT, "slow customer service" would be categorized as a:

(A) Strength (B) Weakness (C) Opportunity (D) Threat
A "Root Cause" is best described as:

(A) The most expensive part of a problem

(R) The first person to report a problem

(C) The main reason a problem occurs

(D) The fi oblem

8.2 Ethics Business Practices and Digital Ethics
What does "Ethics" in business fiean? - | e
(A) Maximizing profit at?ﬂﬁgﬁ Hr‘\uf

(B) Following moral priniples and doing what is right and fair

(C) Only fnlgjwfnjgﬂjé&}s when the government is watching

(D) Copying a competitor's successful ideas

A shop owner hiring a cousin for a job without giving other skilled people a
chance is an example of:

(A) Professionalism (B) Conflict of interest

(C) Strategic hiring (D) Customer welfare

Balancing profit with customer welfare means:

(A) Increasing prices during a shortage to make more money

(B) Ensuring products are safe and good quality while earning a fair profit

(C) Selling low-quality goods to save on costs

(D) Ignoring customer complaints to focus on sales =~

_:“:'_.1._

Digital ethics includes which of the following? _ (12 (CONLY

nal result g_f# :

(A) Using the internet and digital mﬂﬁ;ﬁ!@ﬁi@@%&mﬁtmny
(B) Hacking into competitof ! bsil .5,"5‘3‘;1- W=

(C) Sharing customer dqu “ﬁm et companies for money

(D) Posting fakf;\pﬁqi@'.‘usm help your business

Responsible marketing requires businesses to:

(A) Use exaggerations to make products look better

(B) Provide truthful and clear information without hidden conditions
(C) Show ads to children without parent permission

(D) Use customer data without asking for consent

%




18.

19.

20.

21.

25.

26.

.If a business sells food at a high ;ﬂ; using hl‘-%ll%l i‘nﬂf@m wlmt is

the likely result? \T“ LY

(A) The business will grow \ ﬂ"ﬂ' ) WA U

(B) Customers will lost Ji\éhusmess will suffer in the future
(C) The hl.lSl mé the market leader

(D) It will tml}rb the business's i image in society

What must a business do before collecting data for targeted advertisements?
(A) Nothing, data is public

(B) Obtain clear permission and explain how the info will be used
(C)

(D) Only do it :fﬂu: customer is over 18

Why is ethical decision-making important for long-term growth?
(A) It helps the business avoid paying any taxes

(B) It earns respect and trust from customers and the mmmumty

(C) It ensures the business never faces competition

(D) It makes the business's products the chca.pesl

)
In the digital age, businesses maintai u? g (C,rv
(A) Ignoring rude comment Ffi :“ B4\ ". U\

(B) Setting clear ruics a nst harassmcnt
(C) Deletmg ll'I-EI unts
(D) Chargm past comments

" Which is a core principle of the Personal Data Protection Bill in Pakistan?

(A) Collect as much data as possible "just in case”

(B) Use information for any purpose the business chooses

(C) Collect only the information that is actually needed

(D) Share customer data with partners without asking

The GDPR is a data privacy law designed to protect people in:

(A) Pakistan (B) The United States

(C) European countries (D) Asia

COPPA is a law specifically designed to protect the privacy of:

(A) Business owners (B) Children under the age of 13

(C) Government officials (D) lntema W‘iﬁﬁl
Why must Pakistani businesses care abouf intefiia ppiﬂ&m like GDPR?
(A) They don't need to r,;ssmwwm}g g U

(B) Because they musl fo qmm the countries where their customers are
(C) Because P ave its own laws

(D) Because lﬁﬁ ational laws are easier to follow

"Regulatory Awareness" means:

(A) Knowing and following the laws that apply to your business

(B) Avoiding all government contact

(C) Creating your own laws for your shop

(D) Only following laws that are profitable




27. A process wllen: a business is cheeke; e if'it is following all required laws

is called a: of\es H'-&'\ AN|N2
(A) SWOT analys;s 1“}\ iﬁ' AU \ (B) Compliance audit
(C) Markchﬂgpirﬁl (D) Loyalty program
28. Google and YouTube were fined $170 million in 2019 for breaking which law?
(A) GDPR (B) SECP Registration rules
(C) COPPA (D) Income tax laws

29. When a school portal uses student data. they follow privacy rules by:
(A) Posting it on a public notice board
(B) Protecting the information with passwords
(C) Sharing it with local bookstores for marketing
(D) Deleting it every single day
30. Personal data includes which of the following?
(A) The business's bank balance ~ NGO,
(B) Names, addresses, and payment@etdi £\ “ N (S0
(C) The color of the bmﬁﬁi]ﬂé& J'\I\l;\'llk‘ h ﬁ) The total number of employees
31. What is the pnmarylﬁl hi\&a‘ta privacy laws?
(A) To hclp more products

0 HT-T"E'

r:f“—" _1.'

J

(B) To protect personal information collected by businesses
(C) To increase the speed of the internet
(D) To help the government track every transaction

32. Staying updated on law changes that affect your business is part of:

(A) Digital ethics (B) Regulatory awareness
(C) Root cause analysis (D) Strategic marketing
33. Which nrg:niz-tinn is the main authority for registering a startup in
Pakistan?
- (A) FBR (B) SECP
(C) IPO Pakistan (D) The Mmmr}mﬁfdﬁéanun
34. What does "NTN" stand for in the context of P ) business?
(A) New Technology Network (" V \T atdnat Tax Number

(C) National Trade Na@% ..;‘“ Al 1&\\'5 | ﬂ)} Naturul Trust Node
~ 35. The document mgtagpinﬂlﬂs‘ir details like a company’s name, purpose, and

location is:q ﬁ| NN

(A) Articles of Association (B) Memorandum of Association

(C) Partnership Deed (D) Intellectual Property Right
36. Which portal is used to apply for an NTN in Pakistan?

(A) SECP Website ‘ (B) Iris (FBR portal)

(C) Google Analytics (D) Mailchimp




41.

42.

A "Partnership Deed" is an agreement that Explalm =k
(A} The rules for the entire industry N R N J/L’H" [C‘(@m
(8) The roles and shares of people Startifig her

(C) How w use social m

(D) The history n % Ar
What is the ‘@‘E te of Incorporation"?

{A} A permit to sell food

(B) A document proving a business is officially registered

(C) A Bt of all customers (D) A receipt for paying taxes
Why s it important to choose a unique name and get it approved by SECP?
(A) To make 1t sound more expensive

(B) To ensure it is official and doesn't conflict with other names

(C) To avoid having to pay any taxes

(D) To get free advertising from the government

“Articles of Association" typically describe:

(A) The names of all competitors (B) The rulcs inic (e company
(C) The prce of every product

(D) The personal hobbies uf the ow ¢rs \k {\Am\ﬁ\ \\,

In digital business, a \\T enthetwmparhesrscalleda:
{A} SWOT (C) Contract (D) CRM
m&@@\i‘ uired element for a valid contract?

{A) A secret handshake |
(B) Consideration (something of value exchanged)
(C) A mimimum of 10 pages

(D) A wvideo recording of the agreement
intellectual Property Rights (IPRs)

What does 2 "Trademark" protect?

(A) Inventions and new methods (B) Brand names, logos, or symbols
(C) Books and songs (D) Customer lists

Copyright protects original creative works such as: g o\

(C) Books, songs. and cumputcr pr g tax numbers

A "Patent” gives an i ﬁt rigllt to make or sell an invention
for: NP

(A) Fnrwer KI'“W (B) A set period of time

(C) One week ; (D) Only in their home city

Which organization handles trademark and patent applications in Pakistan?

(A) FBR (B) SECP
(C) PO Pakistan (D) The High Court




47. Private business information like a recipe or list of customers| Jis a:
(A) Patent (B) Copyright [\ (Ch ;{‘radg;Secret (D)

8.5 Strategic Marketing and Branding

48. What is an "NP 1" (Non-Bisclosure Agreement) used for?
(A) To régistéra busmess with the SECP
(B) To ensure partners/employees cannot share private information
(C) To apply for a National Tax Number
(D) To calculate the Return on Investment (ROI)
49. In a contract, "Acceptance” means:
(A) One side offers a service
(B) The other side agrees to the offer without changes
(C) Money is paid immediately
(D) The contract is written in English
50. 1If a contract is for something illegal, it fails which basic element"
(A) Offer (B) Legal Purpose (C}_ cmm @E}rmﬁbnmdcratmn
51. Digital contracts can be signed: ;\ I’l'x \' B\ ;
(A) Only on paper o\ | " g fhj’ Unly with a witness present
(C) Both on Alé(’:irb}lfcally (D) Only by the government
52. Reghttm‘i m:rk helps a business by:
(A) Reducing the cost of electricity
(B) Stopping others from using a similar name or logo
(C) Automatically filing their taxes
(D) Hiring new employees
53. "Data-driven marketing" means making decisions based on:
(A) Guesswork and intuition (B) Facts, numbers, and analysis
(C) What the owner likes personally (D) What competitors say in their ads
54. KPI stands for:
= (A) Key Performance Indicators (B) Knowledgeable Price Increase
(C) Kids Privacy Internet (D) Known Product fnterests
55. What does ROI (Return on Investment) mnlm:. CRLEES
(A) How many employees ahhﬂm#ﬁ@ g UV -
(B) Success by mmﬁa} ) me}ést of a campaign with the profit earned
(C) The bﬁ'd:{e office internet
(D) Tha: l‘ﬁl number of followers on social media
56. What is the primary purpose of a CRM system?
(A) To automatically send emails
(B) To build long-term relationships and loyalty
- (C) To register a trademark (D) To caiculate income tax

Trademark




e

§7.

58.

59.

60.

61.

62.

Which tool would a bakery use to see which ads are | @@L\mﬂﬁﬂwebsatc
\1

visitors? r* ok fj' ”ﬂ H}L ‘nﬁ
(A) SECP Portal u O
(B) Analytics Too m’lﬁi yttcs)

(C) Panncrshlp : (D) SWOT analysis

Marketing automation helps businesses by:

(A) Increasing the price of products

(B) Handling routine marketing tasks automatically to save time

(C) Avoiding the need to pay for advertising

(D) Preventing competitors from entering the market

A "Loyalty Program" (e.g., a free drink after 10 purchases) is a strategy used in:
(A) Root cause analysis

(B) Customer Relationship Management (CRM)

(C) Intellectual Property registration (D) Regu!amry awa ﬁ@‘
or sending

Which software is an example of mn;:)ke Xemf{]iﬁ @Q\
welcome emails? u; o \\/ p"u

(A) Zoho CRM {B)\ ‘ﬁw\ \ '?hi“rc; Iris (D) SECP

Why do hnsmw Feonalized emails with a customer's name?

(A) Because it is a legal requirement

(B) To make customers feel valued and more likely to return

(C) To save on the cost of paper

(D) To test if the customer’s email address is real

Setting a goal to "increase T-shirt sales by 20% in three months" is an
example of:

(A) A Trade Secret

(B) Setting a measurable goal and tracking progress

(C) A legal framework (D) An ethical conflict

~VB)E O\

L, BT D and Y ,:’f%'n:ﬂﬂ“““}ﬁ o 7. B
8. B 9. B 10. c \rﬂ.ﬁB NUIN2ZTC 13. B 14. B
15. B 16. ﬁ___!,‘{(HIJTApB 19. B 20. B 21. B
% c 23.cWWVL B 25.B 26 A 27. B 28. C
29. B 30. B 31. B 32 B 38,8 34. B 35. B
3. B 37. B 38. B 39.B  40. B 41. C 42. B
43. B 4. C 45. B 46 C — ATC 48. B 49. B
0. B 51.C 52. B 53.B 54 A 55. B 56. B
57. B 58. B 59. B 60.B  61. B 62. B




// Additional Short Question's '

/ Short Answer Questions prepared in the light of new Examination Techniques
/ (Knowledge, Understanding, Application, Analytical & Conceptual)
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Introduction

1. Why legal, ethical and strategic skills are important in business?

Ans: Legal, ethical, and strategic skills that are important to operate a successful digital
business. [t explains how entrepreneurs can comply with relevant data privacy
laws, such as Pakistan's Data Protection Bill, the General Data Protection
Regulation (GDPR), and the Children's Online Privacy Protection Act (COPPA).

From Basic to Advance Entrepreneurship

2.  Define Advance Entrepreneurship Concepts.
Ans: We build upon that foundation to explore advanced skills 5{.&%{:&1 in the

oy

competitive digital business environment. 'l'hcsﬁ_\incfu\_ﬁdﬂr;_:;'-,,;'II.*I:.;__ | AN
S —~ \ W M £ '-\‘\._‘ e
Legal Compliance: A -0 AT Y
i

Ethical framework: o\ >R\ Iih";r_ﬂhu R
Strategic Marketing: ol B8

3. Whatis strategic Marik ting?

Ans: Strategic marketfﬁ% to strengthen a business's presence and relationship with its
customers.
These skills matter because today's entrepreneurs are expected to protect their
intellectual property, respect customer rights, safeguard data privacy, and maintain

the trust of their communitv.

8.2 Problem Solving and Adaptability

4. What are the challenges today's entrepreneurship face?
Ans: Challenges facing today by entrepreneurship are: -

®  Losing customers by facing new competitors

®  Changes in technology. o LA

I~ i |
c” o (LW e

3. How Root cause Analysis help us? Give exam €2 A rANY [ (2l

Ans: Every problem has a main reason bEhiHd"?'{.,r_lﬁ‘:{_llﬁlétlill"-,ll_ﬁé__?ﬁl}{-"'Cl':lll.lSE, [f we only fix the
surface problem, it may re:urn:%ﬁﬁwl}%é%éﬁﬁlﬁié helps in finding and addressing
the main reason, so the spj_Lg_ﬁiﬂrli'u_i'r_i_lhh'glIﬁ_ﬁing.

Example: AN “' RIS
If an online shop receives many complaints, the owner should investigate whether
the cause is late delivery, unclear product descriptions, or poor packaging. Once the
root cause is found, it can be corrected. :

6. What is SWOT Tool stands for?

Ans: SWOT is a simple tool that stands for:




Strengths, things the business does well (e.g.. high-quality ;%@@}Rﬂﬁ\ﬁ
Weaknesses, areas that need lmpmvement (e£..'8

Opportunities. chances to grow of lmp:qvgiqﬁ Ch e\naﬁd for a new product).

Threats, outside factors that c i ﬁmﬂlé Business (e. g.. new competitors).

Define Adaptahill '

LEs Adaptability: A b’i ty mcuns hcmg willing and able to change when needed.

Resilience: Resilience means a business can recover quickly after a setback.

8. What is setback recovery?

Ans: Mistakes, failures, or losses can happen in any business. A resilient hLlSInﬂ‘i'-‘.
accepts the setback. learns from it, and works harder to improve.

Example: If a bakery receives complaints about taste, it can improve its recipe. test the

new version, and invite customers to try it again.

(I Ethical Business Practices and Digital Ethics
9. What do you mean by ethical decision making?

~Se* o ® @

Ans: Ethical decision-making means making choices in bunmcsv{hat ﬁhnncst.
and responsible. It is about doing the right thl 1 W@ casmr or
more profitable to choose another way. U fff

10. Write down advantages ul' etm\éakﬂ’ x}ﬂhi ng

Ans: Advantages of ethical de : as follows:

® A business that ﬁ#lf.l ical decision- -making earns respect and trust from

customers, emplnyee.'s and the community.

e  Ethical decision-making is not always the easiest path, but it is the one-that helps a
business grow with integrity

*  Keep loyal customers, and maintain a positive image in society.

11. Why digital ethics are important now a days?

Ans: Digital ethics means using the internet and digital tools responsibly and
respectfully. Businesses keep customer information safe, provide accurate details.
and interact politely online. Customers also follow rules, treat others with respect,
and avoid harmful actions.

12. How responsible marketing beneficial for Entreprencurship?

Ans: Responsible marketing means promoting products and serwccgfhpnes%@iﬂ fairly.
pmwdmg customers with correct and cumrplcm R@ apdpgad&\é’\vmdmg false
promises. “J ‘“f’t SIS L

13. Write down the advantages ulkmmwinarﬁenng

Ans:i)  Customer can trust. Wg}éﬂﬁc[ and your business growth up gradually
i)  Customer shoy s'trust on you to give his personal detail for advertisement.

14. What do vou know about Personal Data Protection Bill?

Ans: In Pakistan. the Personal Data Protection Bill says that businesses must:

e  Collect only the information they need.

e  Use the information only for the purpose they explained to the customer.

e  Keep the information safe and do not share it without permission.




15. What is regulatory awareness? G\ (E (EINN
Ans: Regulatory awareness means knowing \&‘hlﬂlqﬁﬂ“’ﬁ a‘ﬂ‘d i'u{tsa*pply to your business
and making sure you fullnmﬂ}gmﬁxhi g\ ﬂ i U

. S'E}' Up‘dﬂtﬂd £ I'I."l. "-"| Wi RS b
e  Compliance Audits:\\ - 1AL

16. How do you define the concept of legal framework?

Ans: Legal Framework & Compliance means the laws and rules a business must follow
to operate legally. It includes registering the business, paying taxes, protecting
customer data, and meeting industry requirements.

17. Why it is important to registered a business in Pakistan?

Ans: Registration makes the business official, allows it to work without legal problems,
and helps gain the trust of customers, banks, and other businesses.

18. Write the process to obtain NTN in Pakistan.

Ans:

= n \
i)  Apply through the FBR's "Iris" online portal. ~\f "”?—"'g lg = ] S
if) Provide SECP reg:srrauan dacum@n{*&. /pi‘\qnﬂﬂl}ishr bss. and business activity
details. of | \e4 0 pm &
iii) Once approved, the ; I}gﬁ@s\ﬂ"é T:’ms:n::ss to open bank accounts, issue invoices,
and meet tax @ ﬁ&l

19. What type of ucumeuts need to understand before register a business?

Ans:;

. Memorandum of Association: Basic details of a company, like its name, purpose,
and location.

I. Articles of Association: Rules for running the company.

IL  Partnership Deed: An agreement between two or more people who start a business
together, explaining each person's share, role, and responsibilities.

20. Define contract in digital business.

Ans: A contract is a written or spoken agreement between two or more people or

organizations that is legally binding. =\ O\ Jx;ﬂ
21. Why contracts are important in business? N 'I[f
Ans: [n digital business, cnnlralp.ts are. nhp” n\’qantx h;cﬁélse ftﬁcv set out the terms and
conditions for working tof ﬂ(heihe it is with business partners, suppliers. or
customers. The lh«}lﬂ“’ ' Hf m:sundersmndmgs and provide legal protection if a
dlsagreemenl
8.5 Intellectual Property Rights (IPRs)

22. Define Intellectual property rights,
Ans: [PRs are legal rights that protect the creations of a person or business. These
creations can include inventions, books, songs, artwork, brand names, or logos.




23.

Ans:

24.

Ans:

Ans;

Ans:

- - . = g Y -'_,..-'Tr,:' l||'|l,l .', :I
Explain how can we protect trade secret in digital age. /17| [T

i T o T e B j-':-.l' =
A trade secret is private business inﬁmmaﬁﬂnimm., 2ives dn advantage. such as a
: o 5 lll o) I'| ! A WL o 1k E
recipe. a formula, or a list of qusto \ ARRSAES
. = . = " P . : ’
Keep this information secure, ﬁﬂrﬁtﬁ:dﬁ}&a}*er and in digital form.
Use passwords, cr}%r‘nmwﬁ‘ﬂ&hd’ Imit access to authorized peaple only
Ask employees orlbariners to sign a Non-=Disclosure Agreement (NDA) so they

cannot share the information.

Strategic Marketing and Branding
Define stra'tegit Marketing.
Strategic marketing is the process of planning and carrving out activities to promote
a business in a wav that attracts customers and keeps them loyal. In today's digual
age. businesses use data, technology. and customer insights to design better
marketing strategies, strengthen their brand. and build long-term relationships.

How CRM tool works? Explain with example.

A sports shop in Islamabad uses Zoho CRM to store custopree (ﬁ@@ﬁ&mmrl
details. shoe sizes. and purchase history in iu;nc_qﬁl}ﬂ:m:fﬁ}#f»t:l i G-riew sports shog
arrives in the size a customer usually _Iug:t%}h'if"ﬁéiﬁ]j?.ﬁd"sl:ﬁULflhum a quick message

or email about i1, C’I‘}':'ﬁ AR
Write down benefits of s fﬂ! Business,
'*:u}}l'f‘*-ﬁ_"?fm'-' .

Saves time by h_andlfn;-i: routine tasks automatically.
Reduces costs by lowering the need for extra staff.

Sends timely updates to customers. improving engagement
Helps reach a wider audience with less effort
T'racks campaign results to see what works best.

An example of intellectual property is: — 0\

£
F':Hllnlll

(@) Shop furniture (b) Brand logo (c) Raw r]T;crths-ﬁ{sj{]f'é@ﬂ@;ﬁeﬁ“ |

Which of the following laws protects Fflf“ﬂ@ qiy T\j@}iﬁbﬁ}frdman Union?
(a) COPPA (b) GDPR rﬁyﬁ:ﬁ\!\ﬁpﬂﬂ’i\ . (d) Cybercrime Act
The document is required f‘?bﬂ?—kw{ﬁéhl trademark is:

(a) A bank s'.ta{u|11ctl_§jl;§_1"‘~l:v'r WM (h) Proof of product purchase

(c) A copy of the Iugﬁl and business name

(d) Social media profile link g

Which of the following is a risk of poor data privacy?

(@) Increased customer trust (b) Cyberbullying

(c) Identity thefi (d) Lower ad costs

5




(b) £mpi?m'fﬂ xcdrti’ trum‘bcr'

5.  Which of the following is an examplé of personal data?

(a) Office address

(c) Store opening hours AN \(d} *Webmtﬁc’mc Color
6. A conflict of interest occurs whlén\f L

(a) Employees sh%ﬁ%@%ﬂﬁ&ﬁyﬁnals

(b) Personal bene
(c) A business increases profits

7.  Which is part of digital ethics?
(a) Using false information in ads
(¢) Cyberbullying

t’aft‘ects a business decision

(d) Customers give feedback

(b) Protecting customer data respectfully
(d) Avoid online presence

8. Which of the following is a CRM tool?

(a) Photoshop (b) to Zoho (c) Google Maps (d) Canva
9.  Which tool is used for marketing automation?

(a) Mailchimp (b) PowerPoint (¢) MS Word (d) Paint
10. In marketing, Rol means:

~TA
(a) Return on Investment @

(¢) Revenue on ldeas

(b) Rate of [nﬁ:rrm GH \ --'.

(d:-dtﬁa&lq’,q? ittt

".\_,.r'

of\ ¢ ._sm QeEE

| ‘-I'I.Il\, I."\". "-.'I.L
1. (b) 2. (B) RN o3 ) 4. (¢ 5. (b)
6. (b) 7. VYT 8 by 9. (a) 10. (a)

S$hort Questions

1. How does copyright protect creators in the digital world?

Ans: Protect original creative works such as books, songs, computer programs, or
drawings.

e Apply to the Copyright Office under IPO Pakistan.

e Send details of the work, proof that you created it. and a copy of the work.
Copyright is given automatically when the work is created, but registration gives
stronger legal protection.

2. Differentiate between a patent and a trademark.

Ans: i

3.

Protects new inventions, pmccgses or
technological products. ALn

\Protects brand identities such as names.
loios, and symbols.

Grants the right to exclude: others- Hﬁ"n:*;rﬂ
making or selling the invention.

Distinguishes the goods or services of
one business from another.

Typically lasts for 20 years from the
filing date.

Can last indefinitely, as long as it is
used in commerce and renewed.

Define data privacy.

Ans: Data privacy laws are rules that protect personal information collected by

businesses, such as names, addresses, phone numbers, or payment details.




4.  Give one example of ethical decision-making in business._ - e

Ans: Ethical decision-making means making Chﬂicfi‘ tn;bﬂ!if? ‘Iégs\r,;_i{aﬂahléj\l&nir. honest.
and responsible. It is about doing ’\thg;,\‘:iqi}h. thi 8\ 'even/whén it may be easier or

more profitable to choose@RRHIRTWaY |~

Example: [f a shop owner hi \ sin for a job without giving a chance to apply 1o
other skilled gq:ﬁ \i{;‘s‘ unfair. The fair and ethical way is to let everyone apply.
check their skills. and then hire the person who is best for the job

5.  Why is honesty important in business decisions?

Ans: Honesty in business is important because:

e A business that follows ethical decision-making earns respect and trust from
customers, employees. and the community.

e  Ethical decision-making is not always the easiest path. but it is the one that helps a
business grow with integrity.

e Keep loyal customers, and maintain a positive image in society.

6. Explain the purpose of data-driven marketing.

Ans: Data-driven marketing means making marketing decisions based o ts. numbers.
and analysis rather than guesswork. Busin colleet i f(&iﬂ@@ customers,
websites, and sales records to plan ﬂ@%’ﬁa@mﬁﬂw

7. What does SWOT analys ‘

Ans: SWOT analysis bei;‘;;q,\lj»uBL L uniderstand their current situation and plan wisely
for the ﬁ‘m’ﬁ]’“\fjﬁ‘ﬁd} N ol

8. Explain the purpose of setting KPIs in marketing.

Ans: Suppose an online clothing store in Lahore sets a target to increase T-shirt sales by
20% within three months. They track progress using KPIs such as the number of

T-shirts sold each week, website visits, and customer revicws.

1.  Explain the process of problem solving and adaptability.
Ans: Structured problem-solving:

Structured problem-solving means using a step-by-step approach to identify a
_problem. understand why it is happening, and decide the best solution. This avoids
guesswork and helps prevent the same issue from happening again. .
Root Cause Analysis: S\ (L DA

Every problem has a main reason rbehig_dj". ﬁ@ﬂﬁ- e r ise. If we only fix the

Pﬁ}}@lﬁlﬁﬂ in finding

surface problem, it may return—Roof ¢ use\a and addressing the
main reason, so the solution |ﬁ%—@ﬁ\ﬂ
Example: RN ‘l?ﬂ” e;:--E'“ 3
If an nnliné‘%ﬂﬁﬁ ceives many complaints, the owner should investigate whether
_ the cause is late delivery, unclear product descriptions. or poor packaging. Once the root
cause is found., it can be corrected.
SWOT Analysis:
SWOT analysis helps businesses understand their current situation and plan wisely

for the future. SWOT is a simple tool that stands for:




— e

Strengths, things the business does well (e.g.. high @\h&%rp&_ﬂéib} ;
Weaknesses, areas that need imprgyﬁel@rj}%;g\.ﬁ{% qqﬁﬁﬁi&r service).
Opportunities. chances 10 grow pr, fhﬁr\wél vg-high demand for a new product).
Threats, outside faﬂlﬂn‘.ﬁlﬁgﬁﬁﬁ‘q_ arm the business (c.g.. new competitors).
Adaptability: RN RBIBAS

Adapability Wian being willing and able o change when needed. This skill help a
business in surviving and growing even in difficult times,

Respond to Change in Market or Technology:

The business environment changes quickly. New customer needs. competitors. or
technologies can appear at any time. A business that adapts (o these changes has a better
chance of success.

Example: A shop that starts home delivery when customers prefer online shopping.
Setbacks Recovery:
 Mistakes. failures. or losses can happen in any business. A resilient business

accepts the setback. learns from it. and works harder o improve . -"‘@
, Al s 3 : N @ Y
i“xample: If a bakery receives complaints abour tste. ll,be{nﬁ@wg s recipe. test the
new version. and invite customers to try i \ m‘u\
2. Write a note on ethical igital ethics.

Ans; Ethics in business f'm?&grj Fql[é@iﬁkrhnml principles and doing what is right. fair.
and honest. NNJAQQ"IJI':-U\“ i
Importance:

In the digital age. businesses must ensure that their decisions. marketing. and online
activities respect both the law and customer rights. Ethical practices build trust and help
a business grow in a responsible way.

Ethical Decision-Making:

Ethical decision-making means making choices in business that are fair. honest,
and responsible. It is about doing the right thing, even when it may be ecasier or more
profitable to choose another way,
Advantages of Ethical Decision Making: L=
® A business that follows ethical decision-making ca;pj-;{gxpﬂ@ﬂ&ﬁfrusl from

customers. employees, and the mmmunitb o :\:&‘/ (Ze=
®  FEthical decision-making is not alwg&?{ L ta@éﬁ&\ﬁ “but it is the one that helps a

business grow with integrilﬁl},ih‘ﬁi'ﬁ SRS
®  Keep loyal cuslnmc_rs_:WH\- MV & positive image in society,
Digital Ethies:  [N)UY™

Digital ethics means using the internet and digital tools responsibly and
respectfully. Businesses keep customer information safe. provide accurate details, and
interact politely online. Customers also tollow rules, treat others with respect. and avoid
harmful actions. Businesses maintain safe online spaces by setting clear rules and taking
quick action against harassment or bullying.




Responsible Marketing: @
Responsible marketing means prometing v and fairly.
providing customers with correct ang g false prm‘nm.h

This approach helps customers m: \W

e  Every business W st present truthful and clear mformation, without
exaggerations of conditions that may mislead customers.

e  When a business collects personal data of users to show targeted advertiscments.,
businesses must obtain clear permission from customers and explain how the
information will be used

3. (a) Discuss how CRM tools and loyality programme help in retaining

customers.
(b) Explain marketing automation and describe their benefits for small
businesses.

Ans: CRM is a way of handling all interactions with customers to build trust and create

long-term relationships. A good CRM approach helps a bus (.u{mtand ins

customers better and serve them manmrcpermnal o\ @&

® How CRM Tools Work? T} f G &\JU\J

Example: A sports shop in Is fo store customer names. contact
details. shoe sizes, and hmm in one system. When a new sports shoe arrives
in the size a r:usmmf@';u y buys. the shop can send them a quick message or email
about it

Marketing automation:

Marketing automation means using special software to handle marketing tasks
automatically. without needing to do each step manually. This helps businesses save
time. work more efficiently, and stay connected with customers.

Examples:

e  Mailchimp can automatically send welcome emails to new customers, share special
offers. and post updates on social media.

° HubSpot can track customer activity, smd follow-up messages. and crﬁagc reports
on marketing performance. ::3 Q) Ot

Benefits for Small Businesses: ” rﬂr %\E\ B &

‘Saves time by handling mut "Qaﬁ-‘
Reduces costs by hrl'c extra smﬁ

lowcqﬁj

Sends timely u umcrs. improving engagement.
Helps reach 2 wider audience with less effort.

Tracks campaign results to see what works best.




raliring scheme/ Instructions for Preparation of Exam Paper
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urship for Grade-10
ESSENTIAL: u PAPER SETTERS

The paper of Com i.‘:?”ﬁ ' Enﬁiﬁ: & Entrepreneurship for class 10 will consist of S0
marks. The durqttqﬂjflbr the Multiple-Choice Questions (MCQs) section will be 15
minutes, while ‘the fime allocated for the short and long questions section will be | hour
and 45 minutes. The paper will be made as per following details:
Part-I:  |Q-I:

Objective: |10 Multiple-Choice Questions. MCQs will be developed from 10=10)
the entire content of the textbook.
® . One MCQ will be asked from each Chapters No. |, 3-6

and 8.
®  Two MCQs will be asked from each Chapter No. 2 and 7.
Part-1l: This section will contain three short answer questions. Fach| (2x4=§)
Subjective: | Short answer-question will be asked from the mnﬁqgfﬁﬁ)lh:
textbook. The detail is as follows: o [I2) ([CONY
Q-2: Four short answer qugﬂﬁﬁhﬂ'ﬂrﬁﬁ answered out of
6. The detail is as follows() |\ > | (2<4-8) | |
e One sha%\‘;ﬁefq Quiestion should be asked from Chapter
Non] W
ALY, ‘]Jgflbn answer questions should be asked from
~ Chapter No. 2
® Three short answer questions be asked from Chapter No. 3
Q-3: Four short answer questions have to be answered out of
6. The detail is as follows: (2%4=8)
® Two short answer questions should be asked from
Chapter No. 4
® Four short answer questions should be asked from :
Chapter No. 5 . |
Q-4: Four short answer questions have (o be answered out of |
6. The detail is as follows: (2x4=8)
®  Two short answer questions should be asked from_each
Chﬂptﬂl’ No. 6-8 _ G (2O AL

Part-ITI: [This section will contain three detailed, estig ns-and students (2x8=16)
Subjective: [have 1o attempt two g@jslgls\;iﬂ}wmm arks cach. Each
'.:I; .,»"-h ed

detailed question oyl form the content of the
textbook. Th;rmdg_\ﬁ.hﬂailnws:

Q-8 NNV

. ’“bﬂe detailed question should be asked from Chapter No. |

Q-6:

®  One detailed question should be asked from Chapter No. 4

Q-7:

®  One detailed question should be asked from C hapter No.
6 or Chapter No. 8.
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ﬁ to each question are given. The choice which

= :nrm:t. fll that circle with marker or pen ink in the answer-book. Cutting or

swe or more circles will result in zero mark in that question.

(ii)

(iii)

(iv)

(v)

(vi)

1: Maiipie Choice Questions (MCQ)

I= multi-user environments, the OS ensures:
(A)¥ Equal access and data privacy
(B) All users share the same files privacy

(C) Hardware is never used (D) Internet speed is increased

The Power-On Self-Test (POST) is performed:

(A) During system (B) After login shutdown

(C)¥ At system startup (D) When installing su['tiv_a_rc € rﬁ-ﬁjﬁm
Windows Defender provides Nt ,T’“\ \ z@&:"b -
(A) File compression o ]-'" '@ w

(C) Disk formatting Q, acl-.

Which of the follnwdn used for expnnent;atmn in Python?
(A) * (C) // (D) #

Which method is use:l to add an item at the end of the list in python?
(A) insert() (B)Y append()  (C) add() (D) extend()

Which method is best for collecting opinions from many students?
(A) loT Devices {E-]""Sur'«'t::o,r (C) Web Scraping (D) Database

(vii) In supervised learning, the data is:

(A) Unorganized (B) Without any answers
(C) Labeled with correct answers (D) Only text-based

(viii) What does Al stand for?

(ix)

(x)

(A) Automatic Intelligence (B)Y Artificial Intelligence
(C) Active Interface (D) Apphﬂd Int'nnnat;un [ H l.f “uhu‘rt
What is the role of robots in I'ncmries QV ﬂ i\ / &

(A) Watching videos m\

(C)¥ Doing repeated or d

(D) Writing stones‘?ﬁ wﬂo

Which document is required to register a trademark?
(A) A bank statement _

(B) Proof of product purchase

(C)¥ A copy of the logo and business name

(D) Social media profile link




< sl

Time Allowed: 1:45 Hrs Subjective Type (Part ) Max. Marks: 50
Q.2: Write short answers to any four (04) questiunr : rmﬁ\f‘ 2x4=8)
()  How does the OS act as a 1ranslamrhctqk?e \ﬁarduarc”

'l.".'k I.Il.'-

(ii) Why is virtual memnry ?{F;_y?cht{‘ ﬁk\M
(iii) List the two bEHEHFﬁ;P“‘\I}thg regular disk cleanup.

(iv) Whyis it n"}j[iuortant to setup Python Development Envi ‘ironment?

(v) Write down two variable naming rules in Python.

(vi) Differentiate between arithmetic and logical operations in Python.

Q.3: Write short answers to any four (04) questions: (2x4=8)
(1)  How does the if-statement differ from the if-else statement?

(i) What is the purpose of append operation in Python lists?

(iif) Write down two real world applications of Data Science. . Q Vﬁ}

(iv) Why is it important to validate data bemrﬁum t“'\ri ﬁ_ur: )

L

(v)  Write the important 1o cho{)sc ”gl,?}gﬁ 5‘: ll hl collection.

(vi) What is the purpose Q\h\ﬂpﬁ@.{mg drata using charts?

Q.4: Write shﬂr{x__ I rs to any four (04) questions: (2x4=8)
(i) How does supervised learning work? _

(ii)  Why does Al need large and good-quality data?

(iii) Write the role of Natural Language Processing (NLP)?

(iv) What is meant by bias in Al systems?

(v) Give one example of ethical declsmn-rnakmg in business.

(vi) What does SWOT analysis help identify?
Subjective Type (Part II) ANEE o

Note: Attempt any two (02) questions._ f;}‘gff ﬁt \\ \\ 1 H’f IJ' L 0= (2x8=16)
Q.5: Describe the arthllecturﬂui&iﬂlw# rating § s}stem (8)
Q.6: Write a P\«'thun ,pjr?gﬁa}ﬁ“ Hs\i;g}n loop that prints all the odd numbers between

land20, ¥ (8)

| Q.7: Explain the process of problem solving and adaptability. (8




